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What is the key to building an engaged Fan base for Facebook Pages?

Introduction

One that will Like, comment on, and share your posts because they actually want to, not just because you are 
enticing them with a monetary prize?

Good content. That’s it.

What is good content?

Good content plays on the interests and living situations of a target market. It is relatable to their everyday life, 
and immediately provokes a personal response. It includes all types of content, tells interesting stories and 
asks users for their opinion. It creates a townsquare mentality where users go to find something interesting and 
socialize with other like-minded people.

In this guide I’ll show you how to create this type of content by:

•	 Defining your target market personas and relevant topics for them
•	 Creating themed content schedules
•	 Using Facebook options to target and expand the reach of your posts
•	 Analyzing your posts using Facebook Page Analytics
•	 … and much more



Chapter 1

Types of 
Content
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Single Images

Facebook Posts that include a single image generate 120% more engagement than the average post. 

Photos are engaging and easy to digest, making them your most effective tool for content marketing. Photos also allow you to 
take up a much larger portion of a user’s News Feed, boosting the attention you’ll receive. Just take a look at how much more 
prominently photo posts are displayed on a Facebook Page compared to a link-based post that pulls in just a small thumbnail image. 
And as you can see, you can include links in photo posts, too:

Let’s first develop an understanding of the different types of Facebook 
content that can be posted on a Facebook Page:

Images
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Grab your audience’s attention by using simple images with a 
clear focal point. Images with highly saturated colors also help 
the creative stand out against the site’s white background.

To maximize your image posts, include relevant text to help 
tell a quick story. These most engaging way to do this is in the 
normal format of online memes, which include relevant text in 
large font directly on top of the image:

One great way to engage your audience around your photos 
is by including a call-to-action to write your best caption for a 
funny/ridiculous photo, like the one below:

One last way to engage fans using images is to give them 
two options to vote on. Walmart does this perfectly by getting 
users to “Like” for one option and “Share” for the other, 
thereby maximizing the posts reach:
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Photo Albums

Facebook Posts that include a photo album generate 180% more 
engagement than the average post.

Photo albums are a great way to promote content from events, new product 
lines, and photo galleries of related content. Photo albums allow you to post 
multiple pieces of content at once without annoying users with multiple 
posts, giving each post the ability to be engaging/interesting to more users at 
once. See an example below:

Video

Facebook Posts that include a video generate 100% more engagement than 
the average post.

When posting a video, follow these easy rules:
•	 Have a killer default frame image
•	 Keep it short
•	 Keep it simple

Videos are great for behind-the-scenes looks of your company, how-to’s and 
event clips, like this video from Red Bull:
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Text

Text is best used in a short fashion. Posts between 100 and 250 characters 
(less than 3 lines of text) see about 60% more likes, comments and shares 
than posts greater than 250 characters.

The best types of text content is “Fill-in-the-blank” posts. This is where you 
ask an open-ended question for fans to answer in the comments section. 
These generate about 90% more engagement than the average text post. 
See an example below:

When posting links to outside content follow these best practices:

•	 Keep it short
•	 Make the call-to-action clear and within the first 90 characters of the post
•	 Use an image to draw attention to the post

Check the example from HubSpot on the side:
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Chapter 2

Defining your 
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Before you start posting content you first need to define your target audience to determine relevant content themes 
and interests. It’s not as easy as just defining the age, gender and location of your audience anymore. Interests now 
cross all demographic boundaries. When defining relevant themes, don’t just think about your vertical, think about 
the lifestyle of your target market.

Content Themes

To become relevant to them you need to become a go-to source for:

•	 Common problems 
•	 Relevant news updates 
•	 Ways to make life better
•	 Points of interest

Check out four posts from LondonDrugs, a Western Canadian Retailer, which include each of the source types 
above, for their target audience of Western Canadian Families:

Defining your Target Market
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Solutions for Common Problems

Ways to Make Life Better

Relevant News Updates

Points of Interest
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When doing any type of content marketing, having a schedule - and sticking to it - is key. If you try to go day-to-day, fitting your 
content in as you can you’ll falter quickly (believe me, I’ve tried!). 

When creating a schedule, keep two best practices in mind: 

1. Post regularly.

“Post at least five times a week to stay top of mind for fans. Consistency is also key. For example, post new product 
announcements on the same day every week so fans know what to expect and can look forward to hearing from you.” 

2. Post at the optimal time. 

“Only you know what’s right for your business, and you can use your Page Insights to figure out what’s working (for instance, try 
posting at different times of day and see when you get the most engagement). We have found that restaurants post from 7am-
12pm when people are making plans for the day, while retailers post in the 8am-2pm window. User engagement with Facebook 
Pages is highest from 9-10pm and the 18-24 demographic is the most engaged during this time.”

[source: facebook.com/business/fmc/guides/bestpractices]
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I’ve personally found it best to create weekly schedules of 3-4 posts per day, using a spreadsheet tool like Google Drive’s 
Spreadsheet. This makes it easy to share with team members and allow for all member to update and collaborate in real-
time. Check out an excerpt from one of my recent content schedules below:



Chapter 4

Post 
Options
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1. Status Update

This is the most basic type of post. It contains 
only text and links. 

2. Photo/Video

This type of post allows for visual content: You 
can add a photo, photo album or video to a post, 
which can also include text and links.

3. Offer, Event +

This includes 4 different types of posts:

•	 Offer: This allows you to post a coupon for your business 
that users can claim directly from the post itself

•	 Event: This allows you to create and post about an 
event, which is a great way to spread the word about any 
promotional events you have coming up

•	 Milestone: This is a special type of post signifying a major 
event in your company’s history, such as the opening of a 
flagship location or the sale to your 1,000,000th customer

•	 Question: This is a very engaging type of post that allows 
you to ask a multiple choice to your Facebook fans
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Scheduling Options

Facebook now allows you to schedule posts in the future and even in the past!

It’s super-simple and allows you to stack up a number of posts in advance, although not as efficiently as doing so with a 3rd 
party service like Hootsuite. Simply click the clock icon in the bottom of the Status update box and you will be able to select 
the year, month, date and time of your post. If you set the date in the past there is an option to “Hide Post from News Feed”, 
meaning it will not appear in your fans’ News Feeds, it will only appear on your Facebook Page’s Timeline:

Location Tagging

Clicking the “Pin” icon will allow you to list the place that the activity this post refers to took place:
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Feature Options

Once you’ve published a post, there are several options for making it more visible on your Facebook Page:

1. Pin to Top

“Pinning” an item to the “Top” of your Facebook Page places the post at the top of your Wall for a period of 7 days. This makes 
it immediately visible to every visitor, so it’s a way to boost views for new promotions and product releases. Check out a live 
example below, note the orange banner in the top-right corner of the post signifying that it is “pinned”:
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You can Pin a post by clicking on the Pencil icon in the top right corner of one and selecting “Pin to Top” in the dropdown 
menu:

2. Highlight

“Highlighting” a post makes it appear full-width on your Facebook Page (normal Facebook posts only appear half-width). This is 
great when making posts that include large images and videos to give users a full view:

You can Highlight a post by clicking the 
“Highlight” icon in the top-right corner of it:
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When it comes to writing about yourself/your company in your Facebook content, remember this simple piece of 
advice:

NOBODY CARES ABOUT YOU, THEY ONLY CARE ABOUT THEMSELVES.

To follow this simple piece of advice, keep Facebook 
posts about your company to an absolute minimum. If 
you must talk about your company, try to include your 
community and how they helped you achieve a goal, like 
this post by Red Bull about reaching 30 million Likes on its 
Facebook Page:

If you are looking to promote a new product line or sale, 
you can post about it, but always skew the post towards 
how this is helping your fans by saving them money or 
introducing new solutions to their problems! 

Check out how Walmart promoted their new Special K line 
as a way to keep healthy when snacking:



wishpond EBOOK Facebook Content Marketing for Businesses 23

See how Target promotes their sales:
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To give your content and Page an added boost, Facebook Ads are a great tool. But keep one thing in mind: Just because you 
promote a post, don’t think that it will make a post go viral. For a post to actually become popular and drive a large amount of 
engagement, the content itself has to be good. The quality of a post is determined by its engagement level. The engagement 
level of a post will not change no matter how many people see it.

There are two options to promote your posts that are open to the public, and one that is currently in closed beta:

1.	 Promoted Posts
2.	 Promoted Page Post
3.	 Suggested Posts (beta)

Promoted Posts

This is the best advertising tool that Facebook offers. It allows 
you to promote your content directly in user’s News Feeds, 
where users focus their attention, as opposed to the sidebar, 
which users generally ignore. 

A Promoted Post gives your post reach to more of your fans and 
your fans’ friends (a normal post is only seen by approx. 16% of 
your fans). To create a Promoted Post, simply create a post as 
normal and click the “Promote” link in the bottom-right corner of 
the post:
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As you can see above, they give you options to promote to just your 
fans (people who like your Page) or both your fans and friends of fans. 
Depending on your current number of fans, you will have a different set 
of budget options: The more fans you have, the higher you can set your 
budget and the more users you can reach. Facebook automatically sets 
the promotion to run for three days, and will use the budget equally over 
that time period. 

During a Promotion you can see the performance stats by clicking on 
the “Promoted” hyperlink:

You can also see the level of paid vs. organic 
vs. viral engagement by clicking on the “## 
people saw this post” hyperlink in the bottom-
left-corner of the post:

Promoted Posts appear to users in one of two ways:

•	 If a user is a fan of a Page, they will see the post like normal directly 
at the top of their News Feed, they are just more likely to see the 
post in their News Feed

•	 If a user is a friends of a fan of a Page, they will see the post in the 
format below, showing that one of their friends Likes the Page:
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Promoted Page Posts

Suggested Posts (beta)

Promoted Page Posts are ads that appear in the sidebar of Facebook. 
They are much less effective, but allow you to target hyper-segmented 
markets that have no connection to your Facebook Page.

You can create Promoted Page Posts in the Facebook Ads Manager. 
Once there, you can target users by a wide range of data points, 
including demographics, interests and Likes:

As of this writing, Facebook is currently beta-testing a 
new product called “Suggested Posts”. These appear 
in the News Feed just like Promoted Posts, but can be 
promoted to users who are not your fans or friends of 
fans. This gives you the ability to reach entirely new 
markets, but may come at the cost of annoying users. 
Check out an example below:
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Facebook Insights makes it easy to analyze the performance of your content marketing in real time. So much so that I 
find myself drawn to look on a constant basis.

This is your best source to determine which type of content your audience engages with the most and which to 
promote. As a rule, I consider a post engaging enough to promote (or continue a promotion) if it is getting 4% - 5% 
Virality. 

Virality: This refers to the percentage of people who have created a story (liked, commented on or shared) from your 
post out of the total number of unique people who have seen it.

Let’s take a look at each of the different metrics:
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Reach

Total Reach: The number of unique people who have seen your post

Organic: The number of unique people who have seen your post in their News Feed or on your Facebook Page. 
This includes people who have Liked your page and those that haven’t

Paid: The number of unique people who have seen your post through a paid channel such as a Promoted Post or 
Promoted Page Post

Viral: The number of unique people who have seen your post because one of their friends interacted with it by 
liking it, commenting on it or sharing it
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Engaged Users

Engaged users are the number of unique 
users who have clicked on your post. 
Depending on your post type, you can see 
a complete breakdown of the type of clicks:

Talking About This

Talking About This refers to the number of 
unique people who have created a story 
(liked, shared or commented on) from your 
post. This number is very important in 
determining the performance of your post: 
The higher the number of people talking 
about your post, the more engaged they 
are with it, and the more they are engaged 
with your brand.
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A recent controversy over average Facebook Page reach led Facebook to publicly announce the four main factors it uses 
to determine the reach each Page post gets. Reach refers to the number of your Facebook fans (users who Like your Page) 
who see each of your Posts in their News Feed. The four factors are:

1.	 If you interacted with an author’s posts before: If you Like every post by a Page that Facebook shows you, it will show 
you more from that Page.

2.	 Other people’s reactions to a specific post: If everyone on Facebook that’s shown a post ignores it or complains, it’s 
less likely to show you that post.

3.	 Your interaction with posts of the same type in the past: If you always Like photos, there’s a better chance you’ll see a 
photo posted by a Page.

4.	 If that specific post has received complaints by other users who have seen it, or the Page who posted it has received 
lots complaints in the past, you’ll be less likely to see that post. This factor became a lot more prevalent in September 
2012.

Just like Google does for PageRank, Facebook often makes changes to its News Feed algorithm, 
EdgeRank. It changes how it weighs factors that try to increase engagement and general satisfaction. 

Maybe reach decreases on some Pages, but people interact more with the News Feed overall, according to Facebook’s 
News Feed product manager Will Cathcart. Cathcart said, “we started penalizing things that had an above average rate 
of complaints, and rewarding things that had a below average rate of complaints. Facebook believes the change was a 
success because engagement went up and “complaints went down in the double-digit percentage.”

There are a number of services that have popped up to help you optimize your posts for Edgerank, just like SEO for 
Google. One such service is EdgeRank Checker: it monitors and analyzes your Facebook post data to show you the level 
of interaction you’re getting with your posts and provides recommendations to help optimize your posts for EdgeRank.
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Success.com recently talked about two tricks to get 
more exposure to your fans for free:

Ask that your fans click on the gear located 
on the top right hand side of your brand’s 
page, and then click on ‘Add to Interests List.’ 
Once a brand page has been added to your 
Interests, there’s no need to actually create 
an Interest list, unless, of course, you’d like to 
create one.

1. Have your fans add you to their Interests

This is still in beta (not yet available for all users), but there 
is now the option to receive red pop-up notifications from 
any of your favorite fan pages– hover your mouse over 
the ‘Liked’ button and click on ‘Get Notifications.’ Fans can 
always opt out of getting notification flags, although this is 
probably not an option for any fair-weathered fans. 

2. Ask your fans to receive notifications 
from your page
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