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Introduction

WHAT IS THE KEY TO BUILDING AN ENGAGED FAN BASE FOR FACEBOOK PAGES?

One that will Like, comment on, and share your posts because they actually want to, not just because you are
enticing them with a monetary prize?

Good content. That’s it.

What is good content?

Good content plays on the interests and living situations of a target market. It is relatable to their everyday life,
and immediately provokes a personal response. It includes all types of content, tells interesting stories and
asks users for their opinion. It creates a townsquare mentality where users go to find something interesting and
socialize with other like-minded people.

In this guide I’ll show you how to create this type of content by:

« Defining your target market personas and relevant topics for them

« Creating themed content schedules

« Using Facebook options to target and expand the reach of your posts
« Analyzing your posts using Facebook Page Analytics

+ ...and much more

wishpond EBOOK Facebook Content Marketing for Businesses



Chapter 1

TYPES OF
CONTENT



Let’s first develop an understanding of the different types of Facebook
content that can be posted on a Facebook Page:

IMAGES

Single Images
Facebook Posts that include a single image generate 120% more engagement than the average post.

Photos are engaging and easy to digest, making them your most effective tool for content marketing. Photos also allow you to

take up a much larger portion of a user’s News Feed, boosting the attention you’ll receive. Just take a look at how much more
prominently photo posts are displayed on a Facebook Page compared to a link-based post that pulls in just a small thumbnail image.
And as you can see, you can include links in photo posts, too:

HubSpot shared a lnk HubSpot
2 seconds ago ¥ 2 seconds ago ¥

Learn about Facebook's new ad creation tool! «+  Facebook Launches New Ad Creation Tool to Help Marketers Align
Campaigns With Goals - http://bit.ly/P9F9jz

Facebook Launches New Ad
Creation Tool to Help Marketers
Align Campaigns With Goals
oiog.hubspot.com

Like * Comment - Share

Promote w

SesssssssRRsResRRERRES

Lie - Comment * Share

Sesssssssssssnnne

Promote v
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Grab your audience’s attention by using simple images with a
clear focal point. Images with highly saturated colors also help
the creative stand out against the site’s white background.

To maximize your image posts, include relevant text to help
tell a quick story. These most engaging way to do this is in the
normal format of online memes, which include relevant text in
large font directly on top of the image:

One great way to engage your audience around your photos
is by including a call-to-action to write your best caption for a
funny/ridiculous photo, like the one below:

wishpond EBOOK

walmart
Liked - Friday @

Caption this!

Like - Comment - Share

& 27,563 people like this.

[P 2,892 shares

] View previous comments 6 of 3,084

Jonathan Garrett "It's really tough to be this
cool. Seriously, get me out of here now."
about an hour ago - Like

Piper Roy awww
59 minutes ago - Like

E Linda McDonald “Momma got the fabric

softner mixed up with the shampoo again 1"
43 minutes ago - Like - & 1
Elizabeth Penney THis si NOT the TUX |
#= ordered
39 minutes ago - Like
i Julie Gelman IM SO COLDD

3R minutac ann - Like

a Write a comment....

LondonDrugs

CTey Liked - Thursday @

Add a description

| ® Tag Photo @ Add Location # Edit |

Like - Comment - Share - Edit
&) 631 people like this.
[5 889 shares
) View all 42 comments
K-Lah Anne Martin Imfao
17 hours ago - Like
Celina Marie Danis so smart
17 hours ago via mobile - Like

=] Ruth Kadlutsiak my grandson needs one of
those (&)

17 hours ago - Like
Aiden Wandler Haha
11 hours ago via mobile - Like

R | Write a comment...

One last way to engage fans using images is to give them
two options to vote on. Walmart does this perfectly by getting
users to “Like” for one option and “Share” for the other,
thereby maximizing the posts reach:

Wwalmart
Uked - January 7

Which do you chaose when your dry skin needs a
winter weather rescue?

Uike - Comment - Share

&3 11,705 people like this.

[0 203 shares

D View previous comments 6 of 467
{8 Barbara Seago Jergens Daily!

3 e b -

Daily
Moisture

4:50am - Like

Walmart That' ren! Thank you for
sharing with us.
Friday at S:57am - Like

Walmart Hola Stella Castrillon - Gracias por tu
5 en: ber, seudl €5

Friday at 12:54pm - Like

Laurel Schallorn | wouldn't know my skin is
=g sensitive
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- LondonDrugs
December 21, 2012 @&

Top 10 Toys from the "80s (10 photos)
Flashback - take a look at some of the most popular toys of the

Photo Albums o

Facebook Posts that include a photo album generate 180% more
engagement than the average post.

Photo albums are a great way to promote content from events, new product
lines, and photo galleries of related content. Photo albums allow you to post
multiple pieces of content at once without annoying users with multiple
posts, giving each post the ability to be engaging/interesting to more users at
once. See an example below:

Like - Comment - Share sz
Y 376 people like this.

] view all 24 comments

Video

e Red Bull shared a video
RedBl January 26, 2012 @

Facebook Posts that include a video generate 100% more engagement than
the average post. The World of Red Bull

1Fyou believe in it, anything is possible.

If you believe in it, anything is possible.

When posting a video, follow these easy rules:
« Have a killer default frame image

« Keep it short

+  Keep it simple

Videos are great for behind-the-scenes looks of your company, how-to’s and
event clips, like this video from Red Bull: 10353 @562 03358

wishpond EBOOK Facebook Content Marketing for Businesses
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Text

Text is best used in a short fashion. Posts between 100 and 250 characters
(less than 3 lines of text) see about 60% more likes, comments and shares
than posts greater than 250 characters.

The best types of text content is “Fill-in-the-blank” posts. This is where you
ask an open-ended question for fans to answer in the comments section.
These generate about 90% more engagement than the average text post.
See an example below:

When posting links to outside content follow these best practices:
« Keepitshort
- Make the call-to-action clear and within the first 90 characters of the post

« Use an image to draw attention to the post

Check the example from HubSpot on the side:

Walmart
December 31, 2012 @

In 2013, 1 will :

Like - Comment - Share [ 403
) 11,392 people like this.

CJ View previous comments 52 of 7,939

f.

Facebook Content Marketing for Businesses

Josh Dresen get a girlfreind
January 3 at 10:21pm - Like

Abby Jones hopefully get a bf lol
January 3 at 11:27pm - Like - g 1

Victoria Landry hopefully find someone to love...there is X
someone at my local walmart that i like...but he just doesnt

know it yet...oh well..ill find my mr right someday
January 4 at 12:39am - Like - &b 1

HubSpot
2 hours ago @

Have you ever created a call-to-action (CTA) for your blog
using PowerPoint?

Try it out >> http://hub.am/ZLg5Lz

o At the end of a blog post, you pmbablvwan]:
to share more content about the same t0p .
to help convert readers. For this CTA, y::l:me |_
might experiment with using an image e \
offer in addition to the basic shapes and te |

101 Examples to Inspire Your CTA C

As you customize CTAs in th
template, feel free to check
101 examples of effective
for further inspiration.

A

DOWNLOAD NOW

Like - Comment - Share @17

£ 226 people like this.




Chapter 2

DEFINING YOUR
TARGET MARKET &
CONTENT THEMES



DEFINING YOUR TARGET MARKET

Before you start posting content you first need to define your target audience to determine relevant content themes
and interests. It’'s not as easy as just defining the age, gender and location of your audience anymore. Interests now
cross all demographic boundaries. When defining relevant themes, don’t just think about your vertical, think about
the lifestyle of your target market.

Content Themes

To become relevant to them you need to become a go-to source for:

.« Common problems

+ Relevant news updates
+ Ways to make life better
« Points of interest

Check out four posts from LondonDrugs, a Western Canadian Retailer, which include each of the source types
above, for their target audience of Western Canadian Families:

wishpond EBOOK Facebook Content Marketing for Businesses

1



RUBA Wﬂl.ﬂlli' ON DAMAGED WOODEN
FURNITURE TO COVER UP DINGS

wishpond EBOOK

LondonDrugs
d - Jan y £

Add a deseription

% Tag Photo ¥ Add Location  # Edit

£’ 268 people like this,
[ 153 shares
£ View all 21 comments
| Tim Nelin It's the oil in the rut that does the
job!

&8
January 5 & N - Lk - e 1
Taalya Dancer | have a plano that got dinged
n pretty badly during a mowe. Will try this one on
it Tk,
Likoe

Bivierly M Jeffréy Thanks for the tip, wied it
with good results!! Ancther tip regarding
walnuts is to keep them in an air-tight container
in the refrigerater. This will kees the oils from

LondenDrugs
¥

Store your cleaning supplies in a hanging shoe
rack for doors,
It helps keep them away from kids!

@ Tag Photo @ Add Location  # Edit

Share
£ 227 people like this.
[ 101 shares
&7 View all 35 comments

| Anita Sepke McNair shoes?
Thur: m - Unbike - &3 1

day at 9:0

Dianne Thiessen Great ideal

Thursday at n - Unlike - &b 1

Kathy Lehman Excellent idealit
Friclay ar 1:34am - Unlike -&3 1

Maldy Keir Easy to find what you need.
Fricay at 4:23am via mobile - Unlike -3 1

Sheri Denaldson Good for small spaces..
Friday at 5:26am - Unlike -3 1

Facebook Content Marketing for Businesses

LondonDrugs
[Ty Liked 5 J

The Dal Richards Orchestra is preforming tonight
at Robson Square Ice Rink in Vancouver tonight!
It's a free concert from & p.m. to 9 p.m.

Free skating is also available! If you don't bring
your own skates or helmet you can rent them
there.

@ Tag Photo @ Add Location  # Edit

€3 17 people like this.

[@ 5 shares
Catherine Gordon That would be fun!
Yesterday at 2:32pr Like

By Wrireac

LondonDrugs
0 RS T

S

DIY Goo Slime - an activity for you and the kids.

Ingredients: 1 cup clear glue
1 cup liquid starch.

It's non-taxic! If you like, add food coloring for
mare excitement. Just Keep in mind it may stain

hands and surfaces.

Other recipes and instructions here:
hittp:/ /bit.ly/WKKBFu

@ Tag Photo  § Add Location  # Edit

&4 52 people like this.

3 66 shares

L) wiew all 11 comments
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Chapter 3

CREATING A
SCHEDULE



When doing any type of content marketing, having a schedule - and sticking to it - is key. If you try to go day-to-day, fitting your
content in as you can you’ll falter quickly (believe me, I've tried!).

When creating a schedule, keep two best practices in mind:

1. Post regularly.

“Post at least five times a week to stay top of mind for fans. Consistency is also key. For example, post new product
announcements on the same day every week so fans know what to expect and can look forward to hearing from you.”

2. Post at the optimal time.

“Only you know what’s right for your business, and you can use your Page Insights to figure out what’s working (for instance, try
posting at different times of day and see when you get the most engagement). We have found that restaurants post from 7am-
12pm when people are making plans for the day, while retailers post in the 8am-2pm window. User engagement with Facebook
Pages is highest from 9-10pm and the 18-24 demographic is the most engaged during this time.”

Age makeup of FB audience by time of weekday (US) Age makeup of FB audience by time of weekend (US)

L] 0 7

Ol + aa

ad 1 ox
8o | —1317 " —1117

a3 _':/ —_— l e — 2
5 0m —li- ‘“‘ l — 34
§ o —ra g L e
Yo — 44 s 1 —

o1 1 —— m—p at 1 —

o | —kie L — —te

12 3 4 5 8 7 8 0 ULUBMSBEDBDIDBN 1 2 35 4 % & 7 B 9 1013 021518151827 183900010 N
nar of day haar of dary

[source: facebook.com/business/fmc/guides/bestpractices]
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I've personally found it best to create weekly schedules of 3-4 posts per day, using a spreadsheet tool like Google Drive’s
Spreadsheet. This makes it easy to share with team members and allow for all member to update and collaborate in real-
time. Check out an excerpt from one of my recent content schedules below:

(XY

11
12

LY B
[Week 1 |_Monday
Favorite Holiday Movie Character
Facebook/Google+ #1 Bio
Great Kid-friendly Holiday Drink
Facebook/Google+ #2 Recipe
Resident Pharmacist: How to
prepare your kids to stave off
Facebook/Google+ #3 cold/flu this season
Classic Holiday Movie Quote (Who
Twitter #1 said it?)
Looking for a vegetarian-substitute
for your holiday dinner? Check out a
Twitter #2 (blank)
Resident Pharmacist: How to
prepare your kids to stave off
Twitter #3 cold/flu this season
Week 2 Monday
Famous Christmas Miracles in
Movies - Scott Calvin becomes
Facebook/Google+ #1 Santa Claus in "The Santa Clause"

Facebook/Google+ #2

wishpond EBOOK

1st Winnipeg Family Holiday Activity
(Steve)

C
Tuesday

Classic Holiday Movie Sweaters (photo album
widescriptions)

Top Holiday Toys of the '50s (photo album w/descriptions)
Cool/Modern Holiday Wreaths (photo album widescriptions)
Which Holiday Toy would you have rather received for

Christmas in the 1950's - Play-doh or Mr. Potato Head?

Ralphie rocking a classic Christmas Sweater from A

Christmas Story (photo)

Classic Holiday Movie Quote (Who said it?) #1

Tuesday

Top Holiday Toys of the 70s

Top Holiday Gifts to give if you have no imagination (satire)

Facebook Content Marketing for Businesses

Wednesday

Favorite Holiday Movie Character Bio #1
Resident Phamacist: Tips for boosting your
immune system against cold/flu

Cool holiday wrapping paper (photo album
wldescriptions)

Immune System booster tip

This is how they do Chrismas Wreaths in (city)
(photo)

Christmas Turkey Or Christmas Ham, which is
best?

Wednesday

Holiday Gift Ideas for Toddlers

Top Calgary Family Holiday Activity
{something cool in downtown Calgary that
families can do in the winterfat christmas

15



Chapter 4

POST
OPTIONS



1. Status Update

This is the most basic type of post. It contains
only text and links.

EJ Status Photo / Video [} offer, Event +

What's on your mind?

o 9 Promote ¥ m

3. Offer, Event +

This includes 4 different types of posts:

« Offer: This allows you to post a coupon for your business
that users can claim directly from the post itself

« Event: This allows you to create and post about an
event, which is a great way to spread the word about any
promotional events you have coming up

« Milestone: This is a special type of post signifying a major
event in your company’s history, such as the opening of a
flagship location or the sale to your 1,000,000th customer

« Question: This is a very engaging type of post that allows
you to ask a multiple choice to your Facebook fans

2. Photo/Video

This type of post allows for visual content: You
can add a photo, photo album or video to a post,
which can also include text and links.

Status Photo / Video D Offer, Event +

Attach Photo / Video Create Photo Album

Status Photo / Video || offer, Event +

(| offer
Gl Event
E,ﬂ Milestone

&5 Question

wishpond EBOOK Facebook Content Marketing for Businesses
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Scheduling Options

Facebook now allows you to schedule posts in the future and even in the past!

It's super-simple and allows you to stack up a number of posts in advance, although not as efficiently as doing so with a 3rd
party service like Hootsuite. Simply click the clock icon in the bottom of the Status update box and you will be able to select
the year, month, date and time of your post. If you set the date in the past there is an option to “Hide Post from News Feed”,
meaning it will not appear in your fans’ News Feeds, it will only appear on your Facebook Page’s Timeline:

El Status Photo / Video I__] Offer, Event +

What's on your mind?

2013 3 | May 3+ Add day

Location Tagging

Clicking the “Pin” icon will allow you to list the place that the activity this post refers to took place:

Status Photo / Video u Offer, Event +

What's on your mind? ‘

Where were you?

Qo 9 Promote ¥ m ‘

wishpond EBOOK Facebook Content Marketing for Businesses
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Feature Options
Once you’ve published a post, there are several options for making it more visible on your Facebook Page:

1. Pin to Top

“Pinning” an item to the “Top” of your Facebook Page places the post at the top of your Wall for a period of 7 days. This makes
it immediately visible to every visitor, so it’s a way to boost views for new promotions and product releases. Check out a live

example below, note the orange banner in the top-right corner of the post signifying that it is “pinned”:

wishpond EBOOK

S | wishpond Timeline ~ Now ~ | [ admin panel | [
| vev
=
B staws 03 photo f video || Offer, Event + Friends Dec
2 Like Wishpond 201
Write something... = - — ' =
F 201
AEEK Al
L 201
e @ Promote « m Fous
i Receni Posis by Others on Wishpond See All
Wishpond N Debbie Roberts
Mondxy & A waiting to WINBIMMIEIE IR
January 2 at 2:13am
:r« EblooI:.IThe tom?ete Cuide to Facebook Contests and Ehiriatine Fortar
romotions! Get your free COD'.H' now, | can't wait 1o winll,, wooshoos
https:/ fwww.facebook.com/wishpond/app_190322544333 Nowernber 29, 2012 at 9:50pm
196
Betakit
“ & Thanks for chatting with us about your launch! Che ..
Wishpond | Wishpond Ebook Nowvernber 8, 2012 a1 6:31am
To change the retail industry, creating a cohesive,
exciting, engaging shopping experience across Mare Pasts -
all existing channels, and allowing retailers to
maore effectively reach their target customers.,
Page: 2,555 like this
Recommendations See All
Unlike - Comment - Share B
Write a recommendation..,
&5 Wishpond and 160 others like this.
Sylvain Brochu
4
& View all 4 comments . ki
Wayne Shaddow Wishpend is great! | just used them for a OVET 3 year ago
huge Facebook campaign,
Yesterday at 10:10am - Unlike - €32 Carla Harding See Yi
this might be the new by
wishpond Thanks Wayrel We hope the campaign went welll over A vear 290 m
E 8 minutes ago - Like
Samantha Mills Fox Build y
Write a comment... 7 Get your free fan page teday! of pea
OWer a year ago 1
40,912 people Law this podt Promoted - Adve
Adena Darlene Brown

[ this is a great site. Love it

Facebook Content Marketing for Businesses
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You can Pin a post by clicking on the Pencil icon in the top right corner of one and selecting “Pin to Top” in the dropdown

menu:

. Wishpond | & n
P |

Monday @
Pin to Top

“Do you feel like you're providing u © Change Date...
but no one is noticing? It may simpl
at the wrong times.” % Reposition Photo...
@ Hide from Page

Read our quick guide on the best ar
on social networks here: http://bit. Delete Photo...

2. Highlight

“Highlighting” a post makes it appear full-width on your Facebook Page (normal Facebook posts only appear half-width). This is
great when making posts that include large images and videos to give users a full view:

s Red Bull
RedBull July 25, 2012

The Red Bull Stratos Manned Flight Two test jump has successfully been completed! Felix Baumgartner was in : . . :

freefall from approximately 96,640 ft for 3m 48s and is safely back on the ground. UPDATED: Video - YOU can H Ig h | Ig ht a DOSt by CI ICkIng the

http:/ /win.gs/Mitb7| - . . . . .
P Highlight” icon in the top-right corner of it:

*l

[p—
m

&4 11,062 0 372 [3 1,005

Like - Comment - Share

wishpond EBOOK Facebook Content Marketing for Businesses
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wishpond EBOOK

When it comes to writing about yourself/your company in your Facebook content, remember this simple piece of

advice:

NOBODY CARES ABOUT YOU, THEY ONLY CARE ABOUT THEMSELVES.

To follow this simple piece of advice, keep Facebook
posts about your company to an absolute minimum. If

you must talk about your company, try to include your
community and how they helped you achieve a goal, like
this post by Red Bull about reaching 30 million Likes on its

Facebook Page:

L ES“@B;I"I tember 12, 2012
fadBo Liked -September 12, 2012

Like - Comment - Share

3 207 people like this.

[3 25 shares
£ View all 9 comments
Francesco Frank Castiglia Redbull needs to
é Start its own country. I'm down.
" September 12, 2012 at 10:54am - Like - 52

RED BULL FACEBOOK FANS! EEEcete S

Daniel Ballard lol.. this means it has more fans
than the whole population of Austria.. funny
B September 12, 2012 at 8:55pm - Like

4] \ / Rody Oostergetel Red Bullgaria?
A A September 13, 2012 at 12:50am - Like -¢d 1

E&J Sarthak Naik RED BULL The king of drinks
=3 3 September 22, 2012 at 11:59pm - Like

Home Cumin Fren now i can fly
September 23, 2012 at 8:56am - Like

B Write a comment...

If you are looking to promote a new product line or sale,
you can post about it, but always skew the post towards
how this is helping your fans by saving them money or
introducing new solutions to their problems!

Check out how Walmart promoted their new Special K line
as a way to keep healthy when snacking:

Wwalmart
Uked - January §

How do you beat cravings for something swee
Snack away without worrying about the caloric

on
RN Mer t.rl\ ell Esroma Cookies is very good
% B 21 hours ago - Like
hat Special K snack s your favorite
a7
16 0 - Like

Cracker Ch_lps |

Honey Barbecue

Walmart Hola Adriana - Gracias por tu 3poyo.
7h o - Like

BrowgieBires
Fudge

Real

Facebook Content Marketing for Businesses
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Target

Liked - Thursday via Target

You shouldn't break a sweat looking at the price
of your workout gear. Good thing you can head to
our sale on C9 by Champion: http://bit.ly/VnQhSy

gD 3,582 people like this.

[ 37 shares

) View previous comments 5 of 57
Christopher Kutz

; http: f ferwew. Kitsapsun.com/news 2013 /janf11/ba
nner=honors=sailor=killed-in

afghanistan/#comments In the comments section
Is the apology.

Banner honors sallor killed in
Afghanistan

wanw kitsapsun.com

Sean Brazas widow, also a Naval
Base-K p sailor, also
recognized

E Write a comment...

wishpond EBOOK Facebook Content Marketing for Businesses
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Chapter 6

PROMOTING YOUR
CONTENT WITH
FACEBOOK ADS



To give your content and Page an added boost, Facebook Ads are a great tool. But keep one thing in mind: Just because you
promote a post, don’t think that it will make a post go viral. For a post to actually become popular and drive a large amount of
engagement, the content itself has to be good. The quality of a post is determined by its engagement level. The engagement
level of a post will not change no matter how many people see it.

There are two options to promote your posts that are open to the public, and one that is currently in closed beta:
1. Promoted Posts

2. Promoted Page Post
3. Suggested Posts (beta)

Promoted Posts Lo -

Like - Comment - Share

This is the best advertising tool that Facebook offers. It allows o2 4 people like this.
you to promote your content directly in user’s News Feeds, S
where users focus their attention, as opposed to the sidebar, 335 people saw this post
which users generally ignore. Get more likes and comments on this post.
W
J4 Audience () People who like your Page
A Promoted Post gives your post reach to more of your fans and @;’rei::';whﬂ like your Page and their
your fans’ friends (a normal post is only seen by approx. 16% of f::d:‘:j’
your fans). To create a Promoted Post, simply create a post as o :::;:tum $20 R AT e
. « T . . 0 1or
normal and click the “Promote” link in the bottom-right corner of e il
the post: that tar{ More Options~
with eve
— Denni By clicking "Promote Post,” | agree to Facebook’s Terms and Advertising
Guidelines.
(==

wishpond EBOOK Facebook Content Marketing for Businesses 25



As you can see above, they give you options to promote to just your
fans (people who like your Page) or both your fans and friends of fans.
Depending on your current number of fans, you will have a different set
of budget options: The more fans you have, the higher you can set your Ends Monday at 9:40am
budget and the more users you can reach. Facebook automatically sets
the promotion to run for three days, and will use the budget equally over

that time period.

During a Promotion you can see the performance stats by clicking on

the “Promoted” hyperlink:

You can also see the level of paid vs. organic
vs. viral engagement by clicking on the “##
people saw this post” hyperlink in the bottom-

left-corner of the post:

Organic I 2,419
Viral l 1,488
Paid 35,349

This is your Page's most popular post.

==/
36,160 people saw this post

wishpond EBOOK

205, 00 ITOM 3MMer this year

Paid Reach [?] Budget Spent
Budget 575 rd
n{ Payment 000K
L
Activity
1 [ 142 Page Photo Views
; | 1 Page Post Shares
g | 1 Page Likes
bl
#-
eople saw this post Promoted for $75.00 v

Promoted Posts appear to users in one of two ways:

- Ifauseris afan of a Page, they will see the post like normal directly
at the top of their News Feed, they are just more likely to see the
post in their News Feed

« Ifauseris afriends of a fan of a Page, they will see the post in the
format below, showing that one of their friends Likes the Page:

Sarah Lewis likes HubSpot.
the RELATED POST
¥ HubSpot Like Page
Learn the ins & outs of Facebook marketing in just 10
nw days!
Free ebook: How to Master Facebook
Marketing in 10 Days
offers.hubspot.com
Download free ebook: How to Master
Promoted fi Facebook Marketing in 10 days
Like - Comment - Share - g315,139 7492 [ 743 - @ - Sponsored
Facebook Content Marketing for Businesses 26



Promoted Page Posts

Promoted Page Posts are ads that appear in the sidebar of Facebook.
They are much less effective, but allow you to target hyper-segmented
markets that have no connection to your Facebook Page.

You can create Promoted Page Posts in the Facebook Ads Manager.

Sponsored & Create an Ad

HubSpot
Prove the ROI of your Facebook

marketing efforts. Start attracting
real customers today!

Free ebook: How to
§ Attract Customers
with Facebook

&) Like This Page

5‘\ Vancouver Aquarium

(™ a This comb jelly does not create
its own light, instead beating
comb plates scatter outside...

Once there, you can target users by a wide range of data points,

including demographics, interests and Likes:

Choose Your Audience

Location:

Age: [7] | 132 -/ Nomax %[ Require exact age match [

Gender:

Precise Interests: (7]

Broad Categories: (7]

Connections: (7!

Friends of Connections: [?]

wishpond EBOOK

kg iCanada x
(&) Country
() State /Province
() city

2 @ Al
() Men
() Women

EAGEF ani interest
Activities
Business/Technology
Ethnic

Events

Family Status

Interests

Mobile Users (All)
Mobile Users (Andraid)

Mabile Users (i05)

| (®) Anyone

() Only pesple connected to Wishpond

(_) Only people not connected to Wishpond
() Advanced connection targeting

Target people whose friends are connected to

Enter your Page, app, or event names...

See Advanced Targeting Options =~

&) Like This Page

Suggested Posts (beta)

Learn More About Targeting
Audience

18,330,680 ocopie

= who live in Canada

As of this writing, Facebook is currently beta-testing a
new product called “Suggested Posts”. These appear
in the News Feed just like Promoted Posts, but can be
promoted to users who are not your fans or friends of
fans. This gives you the ability to reach entirely new
markets, but may come at the cost of annoying users.
Check out an example below:

Udemy - Suggested Post |m
http://ude.my/brdyl "Become a Web Developer from scratch”
online course that will teach you everything you need to know to
develop a website! Get this $§199 course for only $79 for a limited
time - that's 60% off! Get your course here: http://ude.my/brdyl

Become a Web Developer from Scratch
e

Like - Comment - Share - ﬂ]d? C]AI B4 - @ - Sponsored
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Chapter 7

ANALYZING YOUR
FACEBOOK CONTENT
MARKETING USING
FACEBOOK INSIGHTS



Facebook Insights makes it easy to analyze the performance of your content marketing in real time. So much so that |
find myself drawn to look on a constant basis.

This is your best source to determine which type of content your audience engages with the most and which to
promote. As a rule, | consider a post engaging enough to promote (or continue a promotion) if it is getting 4% - 5%
Virality.

Virality: This refers to the percentage of people who have created a story (liked, commented on or shared) from your

post out of the total number of unique people who have seenit.

Page Posts (Updated 9 minutes ago)

All Post Types «

‘ Date’ + Post’ Reach 7 Engaged Users 7 | ThKI"9 ABOUt | yicaiiyy

9/25/12 Post-it: For the little things you'll for... 544 233 42 7.72% %l
9/24/12 Mondeo Pasta = Guerrilla Marketing 430 96 44 10.23% &l
9/21/12 Would you buy one for your cat? 477 112 41 8.6% W
9/20/12 Oh, the irony... 590 74 25 4.24% &
9/19/12 Wishpond added a new photo. 739 212 40 5.41% [

Let’s take a look at each of the different metrics:
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Reach

b 4
.on jar will fit most bl..] 5 ¢ Total Reach? 7
10k 14,528
o making your chip b.. p
i M Organic’
S5k Ml paid?
Is Orchestra is prefor..
¥ 2.5k M viral’
- 0
e bag from a pillowca..
_\/..
dded a new photo. 14,528 4,722 3,868 Z

Total Reach: The number of unique people who have seen your post

Organic: The number of unique people who have seen your post in their News Feed or on your Facebook Page.
This includes people who have Liked your page and those that haven’t

Paid: The number of unique people who have seen your post through a paid channel such as a Promoted Post or
Promoted Page Post

Viral: The number of unique people who have seen your post because one of their friends interacted with it by
liking it, commenting on it or sharing it
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Engaged Users

Engaged users are the number of unique
users who have clicked on your post.
Depending on your post type, you can see
a complete breakdown of the type of clicks:

284 qs 1=
b4
Engaged Users’
2,452
Il Other Clicks?
Il Link Clicks?
[ Stories Generated?
131 people gave negative feedback’
-%v’
2.452 3R1 T

Talking About This

Talking About This refers to the number of
unique people who have created a story
(liked, shared or commented on) from your
post. This number is very important in
determining the performance of your post:
The higher the number of people talking
about your post, the more engaged they
are with it, and the more they are engaged
with your brand.

Talking About This’

3,932

| I Likes?

'-,_ | Shares?

' Comments?
=\"’r

3,932 26.95%
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Chapter 8

UNDERSTANDING
FACEBOOK'’S
EDGERANK



A recent controversy over average Facebook Page reach led Facebook to publicly announce the four main factors it uses
to determine the reach each Page post gets. Reach refers to the number of your Facebook fans (users who Like your Page)
who see each of your Posts in their News Feed. The four factors are:

1. If you interacted with an author’s posts before: If you Like every post by a Page that Facebook shows you, it will show
you more from that Page.

2. Other people’s reactions to a specific post: If everyone on Facebook that’s shown a post ignores it or complains, it’s
less likely to show you that post.

3. Your interaction with posts of the same type in the past: If you always Like photos, there’s a better chance you’ll see a
photo posted by a Page.

4. |If that specific post has received complaints by other users who have seen it, or the Page who posted it has received
lots complaints in the past, you’'ll be less likely to see that post. This factor became a lot more prevalent in September
2012.

Just like Google does for PageRank, Facebook often makes changes to its News Feed algorithm,
EdgeRank. It changes how it weighs factors that try to increase engagement and general satisfaction.

Maybe reach decreases on some Pages, but people interact more with the News Feed overall, according to Facebook’s
News Feed product manager Will Cathcart. Cathcart said, “we started penalizing things that had an above average rate

of complaints, and rewarding things that had a below average rate of complaints. Facebook believes the change was a

success because engagement went up and “complaints went down in the double-digit percentage.”

There are a number of services that have popped up to help you optimize your posts for Edgerank, just like SEO for

Google. One such service is EdgeRank Checker: it monitors and analyzes your Facebook post data to show you the level
of interaction you’re getting with your posts and provides recommendations to help optimize your posts for EdgeRank.
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SUCCESS.COM RECENTLY TALKED ABOUT TWO TRICKS TO GET
MORE EXPOSURE TO YOUR FANS FOR FREE:

1. Have your fans add you to their Interests

| v Liked | [E72
Add to Interest Lists...

Add to My Page's Favorites
Times Remove from My Page's Favorites

5 Age S i

Create a Page

Share...

Notes 65 Unlike

Send Feedback

Report Page

Privacy

Terms

Ask that your fans click on the gear located
on the top right hand side of your brand’s
page, and then click on ‘Add to Interests List’
Once a brand page has been added to your
Interests, there’s no need to actually create
an Interest list, unless, of course, you’d like to
create one.

2. Ask your fans to receive notifications
from your page

(esage 5~

v Get Notifications

v Show in News Feed
Add to Interest Lists...

Photos Unlike

‘9 Search for people, places

¥ Brew HaHa shared a post: "Do you prefer
your Halloween costumes...”

@ a few seconds ago

This is still in beta (not yet available for all users), but there
is now the option to receive red pop-up notifications from
any of your favorite fan pages— hover your mouse over
the ‘Liked’ button and click on ‘Get Notifications.” Fans can
always opt out of getting notification flags, although this is
probably not an option for any fair-weathered fans.
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Contact Us

We would love to give you the advantage of our learnings.

Book a Personal Consultation

Written by:
Nick Steeves
Director of Marketing

Wishpond



http://corp.wishpond.com/contact/

wishpond.com





